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Constraints on Growing 
& Overcoming Them
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What is happening?

• Goal to grow the value of food and primary sector exports 
and improve environmental outcomes.

• New environmental regulations.

• Climate change responses.

• Increased health and safety scrutiny.

• Increased focus upon on-farm employment practices.

• Ongoing biosecurity concerns. 

• New patterns of media consumption.

Traceability

• Consumers demanding greater levels of traceability.

• Globally, the number of consumers that say they are 
willing to pay more for sustainable products has 
increased significantly: 
• 50% in 2014 to
• 75% in 2016 

(amongst millennials or those aged 19 – 35). 

Source: Nielsen Global Corporate Sustainability Report
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Growing social and political 
importance of environment

• Politicisation of environment.

• In one pre-election survey, the environment was 
deemed the issue third most likely to influence a 
vote, behind health and housing.

Environment reframed

• Opportunity not constraint.

• Sustainability incorporated as key pillar of sector 
strategies. 

• Number of certification/ assurance programmes 
being developed, partly around sustainability story 
and to seek price premium.
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Social Licence to Operate

Ability of an organisation to carry on its 
business because of the confidence 
society has that it will behave in a 
legitimate, accountable and socially and 
environmentally acceptable way.
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Story-telling

“The unbalanced narrative puts New Zealand’s 
agri-food sector at risk. The need for 
organisations to raise their game and ensure that 
their stories are told in a way that satisfies the 
customer’s requirements is more critical today 
than it has ever been in the past.”  

Feed the world?

• Use our strengths to position ourselves to be a food 
basket to the world’s premium customers.

• Part of that involves telling our story more effectively.
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Summary

• Food and fibre production will continue to be in 
the spotlight.

• There will be continued change, regulatory and 
non-regulatory, driven nationally and globally.

• Sharing our Story
• Vital for retaining social licence; and meeting 

consumer expectations. 
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